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Teale Coco is a Self-titled brand owner, designer, international mo-
del, photographer and entrepreneur. After completing her bache-
lor degree in Photography (major commercial, minor fashion) Te-
ale moved into modeling internationally, now being represented
by 5 countries world wide, only to start her self titled fashion la-
bel at the end of 2013. Not only is Teale site model, but she also
shoots and edits all of ‘Teale Coco’ lookbooks and editorial images.

Influenced by Fetish, The Occult, Anatomy, Spirituality and Runway,
Teale strives on creating unusual and liberating designs that empower
all those who wear them.

Teale states, " I am looking to create unique, quality garments that spe-
cialize in exclusivity and empower the wearer. unusually elegant form
fitting designs that cater to the underworld of dark, sensual, tailored
garmentsthat canbestyled hundreds of ways. My designs are liberating,
dominate statement pieces that are not defined by sex or body size”

BLACK IS THE NEW BLACK

Teale Coco draws influences from what lies within us: sexuality, human
anatomy, occultism, spirituality - combined with the beauty beyond our
bodies: highfashion, subculture, fetish, to promoteunique beautyineve-
ry form, creating powerful statement pieces that EMPOWER the wearer.
Genderless, powerfully sexual, form-fitting and flattering, our designs
allow you to choose the message they send dependent on your look,
mood and attitude.
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Model/Provocateur Teale Coco Is
Bound to Be Sexy

By Team Playboy.com
June 5, 27

_

In heer Instagram bio, Teale Coco, 25, describes herself as a model, designer, photographer and "B BITCH,” but you'll get a better
sensa of what she's all about by scrolling through her photos. In some of tham, the self-proclaimed “evil angel” resambles a
dominatrix, but in others she poses in nature, looking more like a wood nymph. The real Coco is somewhere in between. She has
175k followers on her personal Instagram, @tealecoco and 16ak on the account she runs for her eponymous clothing company,
atealecocothebrand, a line primarily of harnesses, garters and chokers as surprisingly wearabla as they are dangerously wicked. As
a result, Coco, who proves what you see isn't necessarily what you get, will probably elicit bewilderment from anyone who has
trouble with stark dichotomies. Originally from Australia, she lives in Los Angeles, but is currently in Kew york for a month and a haif
to do some modeling.

‘What inspired you to start Teale Coco, the company?

| started university, or college as you call it, when | was 17. | was doing my Bachelor's degree in photography. | had no desire to do any
madeling, but | was scouted by an agent when | was shooting some fashion models. He suggestad that | join the agency. | said no
initially, but after a while | was persuaded to try it You know, why mot? As a model, | started traveling internationally, but | decided |
needed something a bit more mentally stimulating, and business was something | was very interested in

Back in zonz, when | first started my designs, | had 8,000 or 10,000 followers on Instagram. The inttial designs wera not adjustable
they were just design concepts, but they got a huge responze from people. At that point, | had no training in fashion or
manufacturing or production, but | did know how to draw designs. With the money | made from modeling, | started my own
company. | fourd somecne to work with very closaly who knew my whole concept of empowerment and what | wanted to dowith
the designs. We came up with the idea of adjustability in 2013, so that's when our first adjustable accessonies came out. Within a
year, my bramd went to 100,000 followers. It was just huge. | wanted bo cater to the different, the abnommal, the people who don't fit
in—and the people whio do— and empower paople in their own decisions and choices.
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tealecoco
Melbourne, Victoria, Australia

W Piace a 5,081 persone @ 41 commenti

Snow bells in bloom... = "5 braving blood sucking leeches shooting with

isarahtea_ # "FLORA" now *LIVE* on @sticks_and_stones_agency &

wearing @tealecocothebrand #harness ¥ Snding: @ariasroyphet «, Hair:
Esteffitanian 75 Makeup: @idavidpwaterman & Florist: @dainty.mae 3 @

Do you have any help running your Instagram acoounts?

1 run everything mysalf. The brand instagram is purely a fashion label. My personal page is for my work, my personal life, my
madeling shoots, other things | do, and my creative direction. it's more about self-motivation and mental healthe | do work with
other artisans and designers around the world, but | don't do paid posts. | only work with people D want to wiork with, whao | really
respect as artists, and whose stuff | think needs o be seen

On Instagram, you often pair fierce-looking images with persenal, sensitive captions. Can you talk about that contrast?

Feople need to see others' weaknesses. My designs are wery dominant, but | am in fact a submissive person in the sense of my
personality and my emotions. | can be dominant, but with these designs, people can be soft, too. That's why we have the dusted
pink colbection. When | present myself like this, | like to add notes that | have a strong style and | look scary to some, but the fact is, |
am an evil angal. I'm soft on the inside, and I'm very spiritually inclined.

Has Instagram's anti-nipple policy affected what you post? in some of your photos, it looks like the nipples have been
Photoshopped out.

1 quite like the visual aspect of the removal of the nipples, because it makes people question what it really means to be sexual and
sexualized as a woman. Having a petite frame and small breasts, once | remove my nipples, its hard for people to distinguish if 'm a
man or & woman. [t's very androgynous. The censorship on Instagram is annoying, bat | don't mind having to remave the nipples. |
think it's a shock factor to that whole censorship system. Fve only ever had maybe 2 or 3 photos removed.

Why were those ones taken down?

Lometimes | cover the nipples with emaojis or something, and the emojis will be too small, and people will think that they're nipples
and report them. In general, when your photos get high exposure, people hate and report things—but that's only happened a couple
of times, because the majority of my followers, 65w, are women.
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tealecoco
Silver Lake, Los Angeles

..l"'w-
tealecoco achi
Minato-ku, Tokya, Japan R

-

W Piace a 4,319 persone @ 33 commenti

Have more than you show, speak lass than you know... 8 ™ bahind the lens of
@alyshanett %8 § PH: @alyshatakesphotos MUA: @caitmarks B Wearing:
@tealecocothebrand < @figandviper # @valleyeyewear EIEIEI #35mm
#film #losangeles #USA

tealecoco
Pink Lake Melbourne

W PFiace a 6,957 persone @ 67 commenti

"Though my soul may set in darkness, it will rise in perfect light; | have loved
the stars too fondly to be fearful of the night”- B #preview from
@engramzine Bl& shot by @ryosuke_maezawa =, #FTokyo #lapan @

(0]

What are a few Instagram accounts that you find inspiring?

Hichael Hussar (@michael_hussar) is a painter friend of mine who | work with regularly doing live nude drawings. He's someone |'ve
ooked up to since | was in school, and he's a big inspiration for my work and style. Teratology | @teratology) is a makeup artist with
her own personal style of “cut out” makeup that she makes by hand. Ellen Sheidlin (@sheidlina) i= a Fussian artist and creative
director. She does great visual imagery that is out of this world. Stuff like that really catches my eye. I'm not really into the blogging
or the showing off or the egomania of Instagram. I'm more interested in people’s art and self-expression in a creative way.

What's something your Instagram followers may not realize about you?
Sometimes people think | listen to goth music and metal, because | have a dark style, but that's not true at all. | listen to hip-hop A
music. | don't fizllow any underground, bondage, hardcore or any scene like that. Sther than that, people can believe whatever thay

X ) W Piace a 6,137 persone @ 105 commenti
want really. The whale point of art is that there is no right answer, you know? It's everyone’s own interpretation. Dreaming Dernon &G #flashback to my favourite editorial for
(@tealecocothebrand shot by @shotography ™. . #pinklake

#tealecocothebrand #Melbourne #Australia
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Hart und zart: Wie junge
Designerinnen "Fetisch" in den
Mainstream bringen

04. April 2017 MOD ! { Sie sind jung, gutaussehend und
stellen Accessoires her, die noch vor Kurzem ausschliefflich in
Erotikshops erhiltlich gewesen wiren. Nicht zuletzt Instagram hat
einer Riege von Designerinnen zu Erfolg verholfen, die Fetischmode
mit girly Charme vermischen und damit einen neuen Trend
hervorbringen. Ein Blick auf ihre Geschichte verrit viel dariiber, wie

Mode in Zeiten von Social-Media funktioniert

iellescht ist ez der Kooirast, der dos Ganze =0 aafregend macht. Mit
ifren weillblonden, akkurat geschoittenen Haarer und dem puppenhafien
Gesicht entsprichi die Ausimalierin Teale Cooco nicht germde der

klassischen YVorstellung von einer Person, die Ledergeschirre und Choker
alzo Halshdnder - mit Sklavenringen herstellt. Doch diese Klischees
scheinen ohnekin langst ibetholt. Seit dem vergangenen Jahr kann mar
in der hode pimen Trend becbachien, der in vielerlei Hinsicht cine
Besonderheit darstellt: Fetisch. Seit den Tler-Jahren gebiren Fetisch

Anlethen ouf den Laufsiegen der High-Fashior, bei Designern wie
Wivierme Westwood, Jean Paul Gauliser oder - als neuesies Beispicl

beim frarsisischer: In-Labke] Vetements zum festen Repertoire. Hier
iraurie mam sich schon lange an Korsetie, geschmiirte Chverknee-5Stiefel aus
Lackleder oder Hondage: Riemen heron.

Mew ist allerdings, dass solche Anspichingen auch 1m Angebod groder
Modeketten sufiaucher, die ein breies und zumeist sebr junges Publikam
bedienen. ‘Wer beim britischer Onlineshop Asos dos Suchwart
*Halsband® emgibt, erhilt irewischen beinahe 1.000 Treffer. Besonders
hinfig sird dabed jene Modelle: bedernes Bander, vorne durch einen
melallenen Ring msammengehalten. Urspringlich dienten sie in der
Fetisch-5zene als Ercenmungszeichen urier Gleschgesinmen. Im

Sepae 2016 kooperiertie der Betniler & (ther Storics mit der Mew
Yarker Lederdesignerin Zana Bayre, und brachte sire EKollektion von
Hamischen [Ladergeschirren), Miederm und Komagen keraus, die
irmerhalb kiirzester Zeit ausverkaufl war. Kleidungsstiicke und
MAccessoires ous nassglinrendem Lockleder fanden sich anferdem bei
H&3 ader fam

Wis fniher vielbzickt noch entristete Blicke bervorries, hat sich hewte m
der Alltagsmaode elnbliert. Eine entscheidende Folle bei dieser
Entwicklung spielten dahei die sosdalen Netewerke, durch die sich die
Art und Weise, wie Trends enistehen, wie wir Mode konsumperen and
leben, stark verindert hat. Die Platiform [nsingram mit mehr als G040
Millionen Nutzern hat dzran einen besonders groBen Arteil. Sie 52 rum
Tummelplatr fiir Subkulturer gewonden. Denn wo liele sich ein
spektakulirer $4il besser imsxeneren als in einem Metzwerk, das allein
auf Bilderr benahe?

Wiokin das fiihrer kann, zeigt die Geschichte var Teale Coco. Mit ikrer
dunklen Asthetik, threm Ioteresse fir Okkulismus urd ihrem spexiellen
Eleidungsstil s=i sie in ihrem Umfeld schon immer aus der Reibe
gedallen, sapt sie heute. Aufgewachsen ist die 25-JZhrige im sormigen
Melboame. Wenn sie im schwarzer Kleidung und mit rot geschminkten
Anopen ouf die Stralle trat, fodgren Coco imitierte Blicke. Sie ging eicen
‘Weg, der viele Teenoger Mitle der 2000er-Jahre beschritten, die sich von
ibrer Ummwelt micht verstanden fiihlien. Sie meléste sich aut Myspace und
der Blogging-Plattform Tumblr an. Das hewte fast vergessense Myspace
war zu dieser Zeit ein Facebook der Exzentriker. Bin Sammelbecken fir
Menschen aus dem Nachtleben, Kinstler und solchke, die es gerne werden
wiolhen. Besonders die sogenarmten "Club Kids" hatten es Teale Coco
angelan: jungs hMenschen, die aufgrurd ihres besonderen Stils dafiir
heznhlt werder, auf Partys zu erscheinen.

Fiir Coco, die damals pach Fotografie studierte, wurden sie zu Helden
Sie begann, zu Hause in ikrem Zimmer fiar sick und ikre Freun

zu niken und eigene Accessoires berrusteller. Yon dem ersten Hamisch,
der auf diese Weise entstand, postete Coco ein Foto 2uf Tumblr. Es surde
mehr als 1000000 3al gedeilt. Plazlich erhielt siz Kanfanfmgen aus der
ganzen Well Die Studentin el sich von der Welle der Begeisterung
mitiragen. Sie rief ein eigenes Label ins Leben, das ikren Namen frzg.
*Ich hatte keire Aunshildung in der Mode, aber ich komrie zeichren und
ich wusste, was mir gefili." Die Aviodidakiin enpagieste cine Miherm,
die mit thr zusammen Harnische und Choker ferligte. MNicht aus Leder,
sondern aus Satin in Schwarz und Fot und - dax ist entscheidend fiir den
weiteren Verlanf der Erfolgsgeschickie - in Pastellfarben. Wenip spater
kamn diz App Instagram auf der Markt. Coco erstellie ein Profil. Es solle
ibr Durckhruch werden.




tealecocn

Fiir Designer wie Teale Coco gibt es keinen besseren Ot als Instagmam
Mirgendwa lassen sich Mode urd Accessoares so gal in Szene sekeen wie
hier. Coco brachte einen entscheidenden Vorteil mit: Schon mavor hatbe
sie als Mode] gearneitet. Um ikrem Label ru Erfolg zu verkelfer, reschte
s aus, sich selbst in ifiren sigenen Designs su fotografieren. Heute folgen
ifir auf dem Accourt (@@ TEALECOOOTHERRAKD 144,000 Menschen,
itir privater Acooant ziklt 164000 Follower. Teale Cooo ist damit kein
Einzelfall. Sie gehirt #u einer Gruppe junger, weihlicker Designer, fir
die Sociul-Media-Postings der Starischuss fir in eigenes Label waren.
Anzeigen schalten sie micht, thre Designs bewerben sie ausschliellich in

er Meszwericen, bevormopt ouf Instagram. Fast immer treten sie
dabei als ibre eigeren Models zud, Die stilistische Bandbreite, die solche
Labels badiener, it breit Sie fitern sperielle Mischen, bisten Produkte,
die mar vor richl allma nger Zedt entweder selbst hersteller oder rach
denen man lange suchen musste. Viele dieser new enisianderen Marken
sind wor Elassikern der Fe sene inspinert: Choker, Harnische,
Bondage-Fiemen. Allerdings neu imterpretiert

Eeim Labe] "Teale Coco™ erscheinen sie in zartem Rosa und Hellblaw. An
der Yooderseite von Chokern sind grolle, funkelnde Eristalle
cingearbeitet Dwar gibd es im new ersiellten Onlineshop dieselben
Dhesigns auch in klassischer Ausfilhrung, Doch den grolten Erfolg und
die meisten Instapgram-Likes hringen jene $ikcke, dis Erotik mit einem
midchenhatten Charme verbinden. Sie brecher mit den Gblichen
Schgewohnheiten. "lch habe mich immer beiden Saiten verbunden
gefiahl, der Dunkelbeit und dem Lichl, dem Bésen und dem Gulen®,
erklart Teale Cocn. "Memne Mubier bat mich als Eird 'Evil Angel'
penannot, wedl ick das Cresicht eines Engels hatte, aber stindig Linfag
angestellt habe." Fiir sie habe es sich deshalt ganz natiirtich angefiklt, m
itiren Designs beides zuw vercinen: "Stark und sexy, aher anch simelich and
zart. Das gefillt besonders der Leuten, denen cic klassische Fetisch
Asthetik zu extrem wiire”, sagf die Designerin. Sie selbst habe friiber oft
versucht, Kleider und Accessoires in Ertikshops ru finden, doch die
Verarbeitung sei schlecht und die Materalien billig gevwesen. Dhie Marikee
"Teale Coco” stekd deshalb awch fir den Versuch, tmghare, hochwertige
Stacke ru schaffer, die im Allag petragen werder kinnen

Ein Zhrliches Konzept verfolg die 25jikrige New Yorkerin m
Leung. Auch thr Labe] "Crepgyyeha” kat seinen Ursprung auf Instagram.
Und auck bei thr gibt es Fetischware in Pastellfarben zu sehen. Of sind
metallene Verbindunpestiicks wie Herachen gedormt. "Is ist eine nie
versiegende Quelle an Moglickketer Ddnge zusammerzubricger, die als
pegensiirdich wahrgenommen werder, und ifmen eine news Ricktung zu
verleiben.” Mach ibrem Modedesign-Studium machie sich Leung
selbsistindig. Seitdem stell sie Hormische und Choker her, die von
Popstars wie FELA Twigs und Azealin Barks getragen werden. Jurge
Designeninnen wie Yebia Leung und Teale Coco fikllen mit ikren Labels
eine Liicke im hisherigen Modemarkt [hre Entwdirie sind weriger
explizit, dafiir aher umso modischer. Der Effekt? Menschen, die
eigentlich keinerlei Verbindung zur Fetisch-5xene bahen, kinrmen sich
angesichis der neuen Mibghickkeren plitzlich vorstellen, eicen Harnisch
iiber eine schlichie Bluse ma zichen.

iz kommt, dass fiir Designerimeen wie Yeka Leang und Teale Coco
beide gekdrer zu der sogenanmien "Afillemials”, also der Generation, die
mit tem [nternet aufpewachsen ist - der Umgang mit Social-Media eine
Selbstversiindlichkedt ist und sie insbesondere die auf Instagram
gelenden is{hetischen Anspriche vennrerlicht haben. Sie treten als ikre
eigenen Models anf, machen Selfies in ikren Entwiirfen urd etablieren
damnil ire ganz ceue Art und Weise, wie Menschen Fetischmede
kemmenlermen - und @war nicht mekr durch angestaubt wirkende
Schmuaddelfoios. So lizfern sie news frmpalse: Kicht nar wirkd
Fetischmode an ibmen fsch und weriger "angsteinflolend”. Sie
erreichen mit ikren Fotos aulerdem #in vollig anderes Publikam. Cooo
und Leung befinden sich in ibren frdhen Zwarxigern. Ein Gro@tedl ikrer
Fans gehim ebenfalls zu dieser Alersgruppe. Gerade diese Creneration
hat keube einen sebr spiclerischen Umgore mit Mode und sublkubterelben
Anspichungen. Man muss hewle nicht mehr zwangslivfig u sirer
Subkultur gebdren, vm deren Codes irmgen zu kiiomen.

Warum nicat heute im Preppy-CRic erscheinen
WRd Morgen ein Ledergeschiry aniegen?”

Ersiens hat sich die Grenze swischer modischem: Mairstream und
Subkultur in Zeiten sorizler Metrwerke obnebin sufgeldsi. Im Met hat
man hewie Einblick in so viele verschiedene Lebenswelien wie mie suvor
Miches isl mehr geheim, ziier werden kann von dberall. Zweilens ist
{mudische) ldertitit nicht mekr so klipp und kler worgeschrisber, wic es
cinst der Fall war, YWanam richi beute mm Preppy-Chic erscheicen and
moegen 2in Ledergeschirr anlegen? Crerade wenn die cigeriliche
Lebensrealitat mickis mit der Fetisch-Subkualtur zu fun kat, wirkt sie
besonders arrichend. Mode ist pim Spiel, das man nicht zu emst nehmen
solle urd hinter dem keine grolke Ideologie stecki. Hinze kommt, dass
ein freierer Umgang mit (weiblicher) Sexualidit das Spielen mil
bestinmmten Codes liberhaaps erst ermoglicht. Wer Accessoires wie
Halshénder oder Harmische trigt, denen in ihrer Grundbedeatang eine
submissive Halturg inmewohnt, muss sich sicher sein kimnen, dass dies
nicht als Schwiiche oder fehlende Selbsthestimmung gedentet wird.
"Meime Absichien geben weeit dariiber hirauns, ein sexwelies Verlangen zu
schaffen oder zu befriedigen. Letzien Endes will ich den Trager stirken,
nicht den Betrachter. Der Trager soll die volle Kootrolle kaben”, sagl
Yeha Leung.

Fiir sie seThst sei es ein Akl der Befretung, sich in den sozialen
Metrwerken so offerherzig in ikren eigenen Designs zu prisenticrer.
"Etgentlick ban ich sehr mrovertier. dein aufinlliger 58 st meine Ar,
mich susrwdricker.” Als Leung ibr Lahel grindeie, gab es kein Badgel
fiir ¥odels. DNe Entwiarfe an sich selbst za zeiger, war cine reine
Motwendigkeit [nrevischen geniedt die Desigrerin die digitale
Splbstdarsteliang waor thren mebr als 300000 Followerm. Der Gedanke
des "[Female)Empowerment” ist such bei Teale Coco ein wichtiges
Element der Arbeit. "Wir wollen urseren Individualisnus und unsere
Sexualitit frel ausleben”, sagl sie diber ibre Eherwiegend weiblichen
Kundirmen. Doch awch Minrer kimren thre Eptwiirie tragen. Dank
verstellbarer Vertindurngsstiicke passen sie sich peder Kirperform an.

sallle keine Finschrankungen geher, weder durch Ceeschlechkt, Alter moch

Konfelctionsgrife”, gt sie.
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Dher Akt, aus der sigener Online-Benihmthedt heraws ein Labe] im
grianden. ist bei den jurgen “Fetisch-Designernmeen” auch als Rebellion
gegen die klassische Modebrunche samt ikrem oft moch immer sehr
strengen Schinbeitsideal zu versichen. Ssit ikren fritken Teeragegahren
hat Teale {oco als professiorelles Mode] gearbeiiet. Sie kennt gie
Branche. Und wgpt vielleicht gerade deshalb: "En vielerled Hirsicht ist die
kommerzielle Madzirdustrie noch mmmer voller Beschrirkungen. Ich
und =imigs andere Desigrer wollen uns nicht an ihee Regein halten. Wir
willen schockierer.”

Fiir sie selbst sei es ein Akl der Bedreiung, sich in den sozialen
Metzwerken so offecherzig in ikren eipenen Designs zu prisenticren.
*Eigenilick bin ich sebr introveritert. Mein aufTlliger 521 st meine An,
mich auszudricken.” Als Leung ibr Label grimdete, gab es kein Budgel
fiir Models. Db Entwiirfe an sich selbst mu reigen, war eine reme
Notwendigkeit Inzwischen geniellt die Desigrenin die digitale
Selbstdarstellung wor thren mebr als 300 (00 Followerr. Der Gedanke
des "[Female)Empowerment” ist auch bei Teale Coco ein wichtiges
Element der Arbeit. "Wir wollen urseren Individualismus und unsere
Sexaalitit fret ausleben”, sagt sie dber ifbre Eherwiegend wethlicken
Eundirmen. Dinch awch Mirmer kimren ihre Erdwirie tragen. Dank
verstellbarer Vernindungsstiicke passen sie sich jeder Kirperform an. "Es
sollte ketne Einschrinkungen geber, weder durch Creschleckd, Aber noch

EonfektionsgrioBe”, sept sie.

Dher Akt, aus der sigenen Online-Benihmtheit hernus ein Label ma
grianden, ist bei den jurgen "Felisch-Designerinren” such als Rebellion
gegen die klassische Modebranche samt ikrem oft moch immer sehr
strengen Schinheitsidenl zu verstehen. Seit ibren friken Teeragerahren
hat Teale Coco als professiorelles Mode] gearbeiet. Sie kennt die
Brranche. Lind sagt vielleichl gerade deshalb: "In vielerled Hirsicht ist die
kommerzielle Modeirdustrie noch immer woller Beschrirkungen. Ich
uni eirige andere [esigrer wollen uns michl an thre Regeln halten. Wic
wiollen schockierer.'

In diesem Sinne sieflen sich Labels wie Teale Coco und Creepyyeha
hinter die "Body-Positivity: Bewegung”, die Frauen von unrealistischen
Anspriichen an den eigener Karper hedreten mochte. lhre Grabentshellen
reichen von XS his XX, auf cen Homepages gibt es auBerdem die
Miglichkeit, Maanfertigungen 2u bestellen. Durch Social Media stehen
dic Desigrerinnen: in direklem Koomakt zu thren Eiufermn und erhalien
unmitlelhares Feedhack. Ein Blick auf die Kommentare unter dem
newesien Most verrdt ikner ungefiltert die Winsche urd
Verbesserungsvorschlige der Fans. Sie kommunizierer mit threr
Community auf Aogenhdhe. Etwas, das den etablierten, groSen
Modehiusern oft noch mmmer schwoer 211, YWenn man in einem Wart
rusammenfassen mikssie, wos den Erfolg dieser neuen DY Modelabels
susmacht, dann wire es wohl: Authentizitst

Dhach nicht nar das Verhilnis von Designemn und Followern ist he diesen
Labels besonders eng. Auch urtereinander ist die Unterstiitzung hoch.
Das Selbsthild als " AuBenseiter” schweillt die jurger Designerinnen
rusammen. Man verkilf sich pegerseitig ;o Auftrigen und
Kooperationen urd schickn sich in den soxialen Medien Komplimente
"¥oka und ich sind in Koeriakt, seit wir unsere Labels pegriindet kaben”.
erzihlt Teale Coca. "lch denke, ex ist wichtig, sich gegenseitig 2u
urtersbitzen und nicht gegereirander zu kimpfen - als
Untemehmerinnen, aber auck als Fraven.” Ein Groleei] der Kontakte
dieser newen (eneration von Designerinmen kommt online rustarde. "Es
gibt s viele Merschen in Mew York, die meine Asthetik teilen, die ich
otme Instogram aber niemals kenmengelernt kdtte”, sagl Leung, Auf der
Internet-Plattform hat sie 2in enges Metzwerk sus Foiogradfer, Models
und "Musen® pekniipt. Dic Zusammenarbeit berukd aof Sympathie und
einer geteilten Vision, michl auf Hezahlang. Und aus den gemeinsamsen
Projekien zichd jeder eiren Vorteil.

Dae Erzdhfurgen der beiden Designermnen klinger wie aus einer, im
wahrsien %irne, schiren neven Welt. Doch schon jetef steigt dos
Interesse an ihren Designs, die US VOGUE widmet den jungen Fragen

2], hald werden die ersten Angehote grober Firmen folger. (b die
Solidaritit irnerkalb der "Fetisch-Commumnity” Sanr noch immer
bestehen hbzibd, oder ob sie schlussendlich dock in den kommersellen
Modemarkt emngeglieder! wird, bleibt abeuwarien. Dock such inrerhalh
der Branche gibt es Verinderangen: "Wenn ich frither als Mode] gebucht
wurde, musste ich mich anpassen, Inzwischen werde ich bei Johs danam
gebeten, mich selbst = stylen und meicen eigenen Schmuwck m tragen
Der Charakier, den ich darsteller soll, bin ich selbst®, erziklt Teale Coco
Es besteht also Hoffoung, ..
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Teale Coco
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DI SILVIA VACIRCA

Australiana, 24 anni, modella, gothic Iolita, creativa, imprenditrice. «ll
senso del potere individuale & la cosa piu importante che abbiamon».
E infatti i suoi accessori sono «liberatori, forti, empowering»
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Creativa, modella, imprenditrice. Teale Coco, australiana, 24 anni, fa
tutto al modo dei Millennials. Dice che le viene naturale: «Ho sempre
fatto tutto sotto pressione. Chi mi spinge a fare sempre di pit sono io.
Non penso ci sia nessun altro in grado di mettermi sotto pressione
quanto me. So che posso fare di piu, so che posso fare meglio e lo
faccio. Non mi pongo nessun limite nell’esplorazione della mia creati-
vita. Sento che tanti pensano di non essere in grado di fare qualcosa,

Al modo dei Millennisals, non si pone limiti.
«Se pensi di non farcela, va a finire che non ce la fai»

e proprio per quello che non ce la fanno». In particolare, I'idea del suo
brand nasce dal bisogno di «creare qualcosa che non si potesse trovare
da nessuna parte. Accessori fetish di qualita e indossabili. Non ne potevo
piu di entrare nei sexy shop e trovare design di scarsa qualita e pezzi
immettibili, progettati per giochi amorosi e intimi. Tutto & iniziato con il
concetto di queste imbracature fetish di pelle che non fossero limitate
a un uso lingerie. La mia visione creativa parte dalle influenze under-
ground di latex, catene e pvc, da trasformare in stili quotidiani e
praticabili». E la cosa ha funzionato da subito. |l suo staff & composto
da artigiani locali indipendenti (in Australia e in Usa) e studenti di Fashion
Design. «Trovo estremamente importante avere uno scambio costante
con |le persone che lavorano con me. Di solito disegno le mie idee, poi
le porto dalle ragazze che mi aiutano a renderle concrete! Non ho mai
studiato Fashion Design, ma ho sempre voluto creare i miei vestiti sin
da piccola». Come dire, volere € potere. «Non mi sono mai limitata, non
mi sono mai detta che non potevo fare qualcosa perché non avevo le
capacita tecniche. Non bisogna farlo mai». Teale Coco ha un passato
da modella, I'oggetto di moda per eccellenza, un ruolo apparentemente
in contrasto con l'attivismo che la caratterizza. «Ero stanca di essere
trattata, come dici tu, come un “oggetto di moda’] e volevo esprimermi
pienamente in modo diverso. Fare la modella mi ha fatto capire che
volevo di piu dalla vita, che non era abbastanza stimolante mental-
mente». E siccome non sopporta l'autorita, non avrebbe mai potuto
lavorare per altri se non per se stessa. Teale Coco viaggia molto e
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questo influenza il suo lavoro, ma la parte del mondo le cui culture e
tradizioni I'hanno piu ispirata & il Giappone. «ll Giappone & parte della
mia vita, ho studiato giapponese a scuola per cingue anni, e dopo la
laurea finalmente ho potuto visitare questo paese in tutta la sua bel-
lezza, grazie al mio lavoro di modella». Le piace leggere, per “espandere”
il cuore, il corpo e la mente. Tra le letture recenti ci sono: “The Hidden
Messages inWater” di Masaru Emoto, “If You Have to Cry, Go Outside”
di Kelly Cutrone e “The Long Hard Road Out of Hell” di Marilyn Manson.
«L’horror e il gore hanno un posto importante tra le mie ispirazioni per
sonali». Loccultismo lo pratica personalmente ed influenza molto il suo
stile. «Molti lo associano al maligno, ma non é vero. Lo studio dell’oc-
cultismo guarda alla saggezza nascosta, € un modo diverso di vedere
chi siamo come persone e come societa». E le persone, secondo Teale
Coco, hanno davvero bisogho di poter credere in se stesse, di affer-
marsi. «ll senso del potere individuale & la cosa piu importante che
abbiamo. E autostima e accettazione di sé, & liberta. Per questo | miei
pezzi sono liberatori, forti, “empowering” Indossarli cosi, senza niente
altro, con le loro linee forti e I'ostentazione del corpo umano, hon lascia
alcuna scelta a chi li porta». Nella consapevolezza che non ¢’'é un corpo

«|l fetish & per tutti? Si, perché ha a che fare con |
desideri. E ognuno di noi ne ha»

solo, ma infiniti. Per questo la taglia € personalizzabile su richiesta.
Quando le chiedo se il “fetish per tutti” non sia una contraddizione in
termini, mirisponde: «ll fetish € una forma di desiderio sessuale legata
a un particolare oggetto, indumento o parte del corpo. E una qualita
che in un modo o nell’altro abbiamo tutti. Tutti hanno desideri, e il feti-
cismo gioca proprio con i desideri». In futuro, le piacerebbe esordire
nel ready-to-wear e ci sta gia lavorando da qualche mese. Teale Coco
sara anche, ma non solo, abiti, pantaloni e giacche dal design corag-
gioso, sfidante e sensuale. «Lo styling € libero», dice. «La parte migliore
dei miei pezzi € che |li puoi indossare come vuoi. Forse, sotto quella
noiosa divisa da ufficio, si nasconde uno dei miei accessori».
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Blusa e abito a balze di tulle con applicazioni, Nicopanda, harness di satin elastico con interno di velluto, Teale Coco. Melle pagine precedenti. Abito con top e
cintura in vita di pelle e gonna di tulle, stivali di pelle stringati, tutto Diesel Black Gold, harness, Teale Coco. In apertura. Abito di tulle bianco, Molly Goddard,
leggings e guanti di lattice, harness e giarrettiera di satin elastico con interno di velluto, tutto Teale Coco, stivali di pelle stringati, Diesel Black Gold. Nella
pagina accanto. Body di nasti di satin elastico con interno di velluto, Teale Coco







VOGLE
Meet the Model Bringing Fetishwear
Into the Mainstream

JUNE 18, 2016 5:27 F
by JANELLE OKWODU

Secking out a team of skilled local arusans to construct her creations, Coco
quickly found herself an entreprencur. As a trained photographer—she was
scouted a year into her photography degree—Coco shoots the brand 's look

. 2 - : i books, manages its social media accounts, and cven coded its website, in
As fashion and feashwear become increasingly interewined (latex trousers on
- - . : addition to designing its main product. For Coco, taking the fetish look beyond
the runways; leather harnesses worn on the red carpet), designers have
| , d - : its origins was as important as keeping her products handmade and in house
continuously strived to incorporate the latter s seedy aesthetic. The latest to
. ’ : : “When you go into a sex store, and you sce fetish clothes, they re very obwie
combine ready-to-wear design sensibilines with bondagewear? Teale Coco, an
. lotk .y ~arable ™ ' nted ransit
1 1 seX clothes, and they rc not very wearable, sayvs CLoco 1 wanicd o mransin
Australian model urned designer whose elegant harnesses and chokers have '
- T 1= - - — . nc ..r Al .. i‘..' 1K 'Ci.' i ;'.'..'.-; . C3S0OTICS A : WO 4\I!"..:I. { cd
gained a following with celebrides like Skrillex and FKA twigs. Drawing from the fetish and fashion together, t0 make accessories and clothing that lookec
I . - L fetish-y but were more wearable and stylized, more than just underwear or
her p,:-t]‘llc personal style, Coco began creatung her own terish BCar as a mecans
# . - ! NECTI .h.'\ Nna ]‘q'\-.l'tﬁ t“' N MYy Styic this s mMc :Jl.l'.l“ whv .]”. it ald
of creative expression while she traveled throughout New Zealand and Japan ingeric. T b e g . why I ¢ Teale
, “ - " - - Coco, because this is who [ am.” The look is one Coco has been sporting since
for her modeling carcer. “About a year or two into it | realized [modeling] was '
11 led her teen years
not mentally sumulating enough on its own, and | needed to have something !

clse in my life,” says Coco, who began posting pictures of the harnesses thar
she'd made on socal media. Requests for sales followed, but she had to make a
few adjustments before going into business. “I'm not the best at sewing,” says
Coco. "l wasn 't going to sell those initial picces, but people were responding to
the design and | knew | had the resources to hire somecone who could

construct them even better than | could on my own.’




The sexy connotations of U-ring chokers and PVC stockings aren’t lost on
Coco, but for her, the collection’s purpose is less about seduction, and more
about embracing the body. “It's always been about no sizes, no limitations, |
want to break that barrier that is there when people buy dothes,” says Coco. “1
get a lot of feedback on the quality and the design, but most of all it's about
how good people feel when they put on these garments.” On the retail end, the
response has been as enthusiastic, with pieces selling out, and fans from across

the globe Instagramming themselves in their favorite looks. With the popularity

of the harnesses serving as a springboard, Coco plans on taking the line one

step further. “What I'm trying to do now is move beyond that niche,” says
Coco. “Eventually what I want to start doing are dresses, and jackets, and
pants, which I've always wanted to do. The harnesses are what took off, and
now | want to start incorporating them into clothing.” With demand for fetish
inspired looks at an all-ame high, Coco stands to tap into a huge market—one
in which body chains, BDSM collars, and leather harnesses have all become It
accessorics—all of which is fine with her, as long her customers continue to feel
empowered. “It's all about that confidence,” says Coco. “It’s being secure
about who you are, and your body, and not letting anyone interfere with that.
It's about being able to walk out the door and say ‘Hey, this is me, [ don't give

a fuck what anyone else thinks.”™




the empowering fetish universe of teale coco

Teals Coca by Ben Simpson







Teale Coco Designs Empowering Accessories Inspired By
Occultism, Fetish, And Human Anatomy

April 10,2015 by Hayley Evans

“Lunar Eclipse” catsuit, “Lucifer” fullbody harness, “Starlight” bloomers, and “Lunar” bralette. Photo: Tasha
Tylee | Makeup: Brianna Rourke

Teale Coco is a Melbourne-based designer, photographer, and international mode! who has

crafted her own dark and fascinating brand of handmade accessories. Inspired by occultism,

fetish, and human anatomy, Teale's designs are characterized by powerful statement pieces
influenced by occult symbols — such as the pentagram and sign of the triple goddess — in
addition to harnesses that mold to the body in provocative ways. As a synthesis of dark
themes and alternative culture, Teale's work is a holistic approach to fashion, one that melds
personal identity with empowering aesthetics.

“Fashion is art,” Teale wrote in a statement provided to Beautiful/Decay. “| don't have
boundaries with what | create, and | set no limitations. [...] Human anatomy is one of my
biggest influences. The shapes, sizes, lumps, bumps, bone, flesh: everything is derived from a
natural source — even our technology today was first inspired by the mystery that is nature.”
And, referring to how her “Medusa” full leg harness is an evolution of the garter (a time-
honored fashion item), she goes on: “| am expanding these traditions and creating something
unearthly.”

At the core of most subcultural fashion is a dissenting spirit that seeks expression beyond
societal norms and limitations. The same energy drives Teale's work as she endeavors to
create pieces that foster individual emmpowerment. Following designer Yohji Yamamoto's

n g

perspective on the seemingly paradoxical beauty of black — a "modest and arrogant” “color”

Wi

that says “'| don't bother you, don’t bother me™ — Teale's versatile pieces are both assertive
and romantic, and can be hidden under clothes or displayed over top (Source). Furthermore,
the harnesses are gender neutral and made to adapt to all body types, placing no restrictions
on who can wear them. “| want people to love themselves, feel good, wear what they want to
wear, and not judge themselves,” Teale wrote, explaining how body positivity was important to
her project. “It's not about what other people think about you, it's how you feel about yourself

— and my designs are here to help liberate you.”

Teale Coco the Brand is a passionate project that is destined to go far. In just over a year, after
transforming her Etsy store into its own company, Teale’s work has gained an impressive,
international following. All of the styling, designing, editing, creative direction, makeup, and
social media are currently done by Teale herself, with a team of artisans sewing the designs.
Check out the brand’s website, Facebook page, Tumblr, and Instagram to learn more.

Teale Coco the Brand is a passionate project that is destined to go far. In just over a year, after
transforming her Etsy store into its own company, Teale’s work has gained an impressive,
international following. All of the styling, designing, editing, creative direction, makeup, and
social media are currently done by Teale herself, with a team of artisans sewing the designs.
Check out the brand’s website, Facebook page, Tumblr, and Instagram to learn more.




TEALE COCO: FASHION TO IGNITE YOUR

JUNE 8, 2015 BY DOMINIE LEE = LEAVE A CONMMENT

Are you ready to let your inner demon out? Because Teale Coco has the voodoo for
you! Australian fashion line Teale Coco is an elegant, energized mixture of some of
our most devilish desires, and the result is quite delicious. Intricate black
harnesses, chokers, and bodysuits inhabit their website, just waiting for a fashion
victim to possess. At first glance, these clothes may seem like nothing more than

boudoir accessories, but there is so much to them than that.
Started in 2013 by owner and head designer Teale Coco, the brand has grown into

an underground phenomenon. With nearly 100,000 followers on Instagram, TC has
created a community/safe haven for the weird and the strange. Their messages
include things like “respect yourself” and “forget the rules, if you like it wear it.”
And they aren't just all talk; each Teale Coco piece is handmade to fit EVERY body
type. Thousands of fans around the globe have posted pictures of themselves
rockin' TC products and it's clear that they LOVE how they look!

It's important to understand what an anomaly the brand is in the fashion
community. In recent years brands have begun shifting towards accommodating
more body types, but it's still a rare sight. As a whole, it's just not a “norm” in the
fashion world, which is more easily known for its “body shaming”. But that is what
Teale Coco is all about, breaking the rules and empowering ALL of their customers.

TC’s mission doesn't stop with inspiring its customers; they are just as committed
to stimulating the designers and artists they work with. Their basic practices
include pushing their employees to do their best work and encouraging them to
challenge the limits of what they know. And whether its young, old, or upcoming
artists, Teale Coco believes everyone deserves some time in the spotlight. There is
a massive underground art scene in Australia and throughout the world that they
hope to promote through their work and collaborations. Previous collabs have
included artisans like Enchanted Rumors, DeadRinger, Spoken Woven, and Windfall

dJewelry.

| too have fallen victim to TC's spell and reached out to them to learn more about
the black magic behind the brand.

Famous Monsters. Can you tell us a little about how Teale Coco got its start?

Owner and head designer Teale Coco founded TC in late 2013, with a design that
sparked the fire for her to create a range of harness accessories. Her self-titled
label was first created with her original designs of the “COLLAR" and
“PENTAGRAM" harness, which she wanted to refine and make wearable by people
of all shapes, sizes and sexes.




FM. The garments are obviously very inspired by fetish and occultism, what
specifically about these things are significant?

Teale is inspired by the sexual appetite we all hold: everyone has a fetish, we are
just playing on these desires. “BLACK IS THE NEW BLACK” is our motto for the
site. Black is elegant, sexy, slimming and tells the public NOT to mess with you! We
wanted that empowerment to be transferred into our label and occultism is the
perfect way to send that message. People only fear the unknown and we want to
play with their sense of reality. Are witches real? Would lord “"LUCIFER” wear this
harness in hell? We are creating stories for are garments so are viewers can feel
more connected to the designs.

FM. How has your brand been received by the public?

Generally, the public loves the concept! They are blown away by our “petite” to
“plus size” (6-22AUS) fitting harnesses, and that with a simple slide you can adjust
the garments to perfectly mould to your figure, no matter WHAT size.

FM. A lot of fashion is very one dimensional, but | definitely feel like Teale Coco has
something to say to the world. What is that?

F-K THE NORMAL! Be “weird”, be “different”, be YOU! Wear what you want, play
with your sexuality and BE EMPOWERED!

FM. All the pieces are gorgeous, and the harnesses are especially detailed. What
are some of the hardest pieces to make? Which ones take the longest?

All of our designs are hand cut and made, so there is a lot of love that goes into
each design. The hardest design to cut and put together is our “BLACKMASS" full
body harness. This one takes just over an hour to make one (working fast), but
none of our designs are straight forward seeing as they have to be adjustable to a
large range of sizes.

FM. What are some of your staff's favorite pieces and why?

The staff favorites include the classic "“PENTAGRAM” harness, “DEVILS SPINE"
harness and our “TRIPLE GODDESS” chokers; they are also some of our best
sellers.

rs

Pentagram Harness Devil's Spine Harness Triple Goddess Choker

FM. What advice do you have for artists/designers trying to make their ideas a
reality?

If you have a good concept run with it! Always make sure to trial and error your
designs with the public and see what works. Most of all, if you approach everything
you do with LOVE and TRUTH, you can manifest your dreams to reality.

FM. Where do you see Teale Coco in 5 years?

We hope to see TC develop and emerge into something even more beautiful. We
have A LOT more work to do on exciting ideas coming up, so we like to focus on
the here and now!

If you're feeling a little adventurous, take some time to browse their website or
Instagram feed (be prepared for some risqué photos) and appreciate what they
have accomplished for their fans. | will continue to follow their progress and cannot
wait to see what they have in store for the future!




Website:

tealecoco.com

Instagram:

instagram.com/tealecoco/
Instagram.com/tealecocothebrand/

Facehook:
facebook.com/tealecocothebrand/

Twitter
twitter.com/Tealecoco




